
advertisement feature

The island has always had a reputation for the  
quality, diversity and indeed its love of food 
and Cypriot manufacturers have invested 
substantially in plant, equipment and the 
latest technology, enabling them to produce 
value-added processed goods, as well as fast 
frozen food, at both the highest standards 
and very competitively. In addition, the 
country implements vigorous policies on food 
safety and hygiene in full compliance with 
all EU standards and its food manufacturers 
adhere strictly to European regulations 
relating to production, packaging and storage.  
Given these factors, Cyprus can justly claim 
to be exporting premium quality foodstuff.
 
Export market
Total exports of processed food amounted 
to around £90 million in 2011, a significant 
increase on 2010. This accounted for about a 
sixth of the total domestic exports. The main  
categories are Halloumi cheese, fruit and 
vegetable juices, meat products, oils and 
alcoholic beverages such as wine, beer and 
the traditional Zivania. The European Union 

Food of distinction and 
quality from Cyprus

Cyprus is a country with a rich and long history and a proud heritage. It is also fast 
developing and no more so than in its manufacturing and export of food products. 

is the most important market for Cyprus with 
almost two thirds of its exports directed to 
member states. Of those, the most important 
is the UK and the total value for food and 
drinks in 2011 was more than £18 million. 
The UK has long recognised the richness of  
the culture and cuisine of Cyprus and the huge  
variety of food both produced and processed.

The advantages of Cyprus
In challenging economic times globally, 
Cyprus is benefitting from many factors 
including its use of smaller processing and 
manufacturing plants that are flexible to 
meet varying order sizes with well-qualified 

workers adept at learning new technologies. 
This is combined with investment in new 
equipment, research and infrastructure 
linked to a strong reputation of delivering on 
time with high levels of customer service.

As well as all the business advantages 
offered by Cyprus, the country is well known 
for the friendliness and trustworthiness of its 
people. They possess many traditional skills 
but have also rapidly adapted to change and 
grasped new opportunities demonstrating 
their innovation. They pride themselves on 
establishing long lasting relationships, with 
quality and cost effectiveness always at the 
forefront of their business dealing. 

Variety and range
Undoubtedly the most significant Cyprus 
product is Halloumi cheese and exports to 
the UK of this product alone amounted to 
over £15 million and £45 million worldwide 
in 2011. Halloumi originated in Cyprus and 
the tradition of its production goes back more 
than 500 years, while records of its exports to 
the UK dates back to the 1920’s. It is exported 
globally and its popularity and profile 
continues to grow given its unique taste and 
versatility in use. 

Cyprus fruit and vegetables have long been 
an established export with their distinctive 
taste. However the diversity of products 
now available in refrigerated or frozen and 
processed form making use of them is very 
exciting including prebaked products or 
products that require minimal preparation 
– typically just heating – for example sweet 
and savory stuffed pastries, ready meals 
from organic to low calories options and 
convenience food for instant consumption 
such as biscuits and sweets, coffee, nuts, and 
crisps.  The commercial fishery sector is one 
of many success stories experiencing rapid 
growth in exports based principally on its 
marine capture and aquaculture enterprises. 

Developing contacts
An excellent way to keep in touch with all 
that is happening in the food processing 
sector is through the dedicated web page 

www.foodstuffcyprus.com which provides 
an easily accessible portal to search for 
exporters of manufactured and processed 
products. A full and comprehensive directory 
of companies is available and direct links to 
them can be made by a simple click on their 
business logos. The site contains a powerful 
search engine where potential importers can 
seek out those Cyprus businesses who can 
supply their needs. The engine has two main 
search facilities either through product or 
company name. Everyone included in the 
directory have websites and you can be sure 
of a quality of service and a prompt response. 

In addition to the website, the Cyprus 
Trade Centre in London is able to fully 
support enquiries, establish appropriate 
contacts, provide valuable and practical 
information and, in essence, make business 
happen. It is able to arrange visits to the 
island for importers as well as making trade 
introductions and facilitating the process 
of all aspects to make successful business 
happen. Further information is available at 
www.cyprustrade.com.

Offering real opportunity 
An article such as this can only touch the  
surface in describing the export market  
potential. However, hopefully it has further  
highlighted the opportunity offered by Cyprus  
and encouraged further investigation. There 
are so many examples of growing activity. If 
you are an importer, do think Cyprus, explore 
the website and contact the businesses 
concerned. If you seek distinctiveness and 
quality in your food products, look no further 
than this beautiful and industrious island. 


